




Breakfast as you please

From experience, we know that our guests need
to start the day revitalised and refreshed. Our
Doubletree by Hilton breakfast, served just the
way guests want it, includes:

locally influenced breakfast items
fresh orange juice 
freshly cooked eggs

and an extensive selection of hot and cold dishes. 

So, after a great night’s sleep, our guests 
can face the day renourished, rested and
re-energised. 

Restaurants

Every Doubletree by Hilton hotel offers 
a full service restaurant and lounge, providing
breakfast, lunch and dinner with a wide variety 
of menus, complemented by service that’s
always attentive, but never overbearing.

Room service

Available 24 hours a day, with a diverse choice 
of dishes, wines and snacks.



Today’s hectic lifestyles mean that keeping fit 
is essential. Doubletree by Hilton’s outstanding
fitness facilities enable busy travellers to stay 
fit in mind as well as body. Our worldwide
partnership with PRECOR provides guests 
with exceptional facilities, including a global
fitness room design and fitness programme 
that focuses on a holistic balance of cardio, 
core and strength conditioning.

This is supported by other excellent 
amenities, including:

a spacious swimming pool
sauna and whirlpool facilities
full-service spas in some locations.

Getting physical



What makes a hotel different? 

Why do upscale guests continue 
to return to it? 

Quite simply, it’s the people.

That’s why CARE is so vital. 

CARE stands for:-

Caring – for our guests
Attentive – at all times
Responsive – 24 hours a day
Empowered – by delivering exceptional service

CARE is about how Doubletree by Hilton team
members make a real difference.

It illustrates our commitment to our customers.

It encapsulates and embodies our belief and
commitment to total service quality. 

Our people CARE



Doubletree by Hilton hotels enjoy all the benefits
of being a member of the Hilton Family of
Brands. The Hilton brand is one of the most
recognised names in the world. We enjoy a
market presence that is unrivalled by competitors
and revered by loyal customers. This enduring
position has been created by partners who have
shared our vision and pioneering passion for the
Hilton brand for almost 90 years.

Powering the brand

The Hilton Family of Brands is driven by 
the following unique and powerful
commercial assets.

OnQ is our suite of automated and integrated
management applications. It streamlines
operations and enables a consistent service
delivery throughout the Hilton Family of Hotels,
providing powerful customer recognition
capabilities and enhanced delivery of customer
preferences. For owners, it generates daily 
web-accessed management information crucial
to efficient hotel management. 

Hilton HHonors is our award-winning guest
reward programme, covering more than 2,800
hotels worldwide. With over 21 million members
in 220 countries, Hilton HHonors offers a
combination of both rewards and recognition 
and has become a major factor in establishing
guest loyalty to the Hilton brand.

Hilton Reservations & Customer Care

Hilton’s dedicated reservation centres 
handle over 30 million calls a year. Through
intricate cross-referencing and exceptional
customer service, this enables us not only 
to increase guest numbers and satisfaction, 
but also comfortably outstrip our competitors.

Hilton – the world’s most powerful brand
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